Statewide campaign tells parents to 'say yes to no'
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Some educators from Rochester public schools are embracing the message of a statewide campaign calling for parents to say "no" more often to their children. 
The Minnesota Say Yes to No campaign by the Minneapolis-based National Institute on Media and the Family hopes to reverse a trend in America toward an increasing number of undisciplined, disrespectful children. 
"We struggle to deal with students failing to see the consequences of their actions," said Richard Jones, principal of Rochester's John Adams Middle School, which hosted a press conference Wednesday for representatives of the National Institute on Media and the Family. 
The institute is touting a new book by David Walsh titled "No. Why Kids -- of All Ages -- Need to Hear It and Ways Parents Can Say It."
In the book, Walsh, a psychologist and founder of the institute, says parents and educators face a major battle against a formidable enemy: electronic screens. 
Kids spend an average of 44.5 hours a week in front of television, the Internet and video games, from which they receive a million "yes messages" that teach them a culture of "more, easy, fast and fun," Walsh said. 
Without parents instilling limits and a sense of responsibility, children become impatient, selfish, undisciplined and disrespectful. And behavior problems often lead to low academic achievement, Walsh said. 
"Jacque Peterson, the principal of Harriet Bishop Elementary School, who also attended Wednesday's news conference, said teachers observe this behavior in very young children who "maybe haven't heard the word 'no' enough."
Both Jones and Peterson said their schools provide different types of character education for their students, and they plan to work with parent-teacher associations to spread the message of saying "no" to children and teaching self-discipline. 
For more information on the campaign and the National Institute on Media and Family, go to www.postbulletin.com/weblinks. 
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