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What happened to hard work, patience and commitment? For generations, these values have been the foundation of the American dream to make a better life for us and our children. But in today’s fast-paced-but-easy-does-it, consume-til-you-burst culture, it’s starting to feel like there’s a sinkhole in the basement of American homes.
Whoever tells the stories defines the culture. For kids today, the dominant storytellers have become the TV, video games, movies and computer screens. Is it any wonder then that too many of today’s kids seem to expect life on a silver platter? After all, our youngest generation dances to a media drumbeat of messages saying “More, Easy, Fast and Fun.”
And advertisers aim to keep them dancing. The youth demographic represents an increasingly desirable market, which means creating a nation of impatient impulse buyers is the road to a better bottom line.
Unfortunately, people have begun to notice another important result of this media exposure: a new epidemic engulfing our kids. We call it “Discipline Deficit Disorder.” The symptoms include disrespect, impatience, inflated expectations, a sense of entitlement and out-of-control consumerism.
The bad news for a generation of spiritually and psychologically flabby kids is self-discipline is a key factor in future success.
According to research, self-discipline is twice as powerful of a predictor of school success as is intelligence.
That finding makes sense when you think about it. You can be the smartest kid in the room, but if you never sit down to study, you probably will not do very well on the big test.
In other words, rebuilding the crucial trait of self-discipline in our children will only benefit them throughout their lives.
In response to this epidemic, we are launching Minnesota Say Yes to No, a statewide campaign led by a coalition of more than a dozen parent, educator and health organizations that will ignite powerful community conversations across the state and will help raise successful, healthy and self-reliant kids.
The campaign will offer parents numerous tactics, explanations and examples for using “no” the right way with their kids.
No isn’t just a word. It’s a strategy.
By saying no when we need to, we help children learn the skills of self-discipline.
By getting involved in this effort, parents can learn about ways to start the conversation in their community, or join with others who have already started the conversation. By working together, communities, educators and parents can start to tell our kids a new story.
 
